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ASX and a host of other
new models to maintain
sales boom at Mitsubishi

By MARTON PETTENDY
MITSUBISHI plans fo more than
double 1ts record first-half sales resulis in
Australia this year by mitroducang its all-
new ASX, additional Lancer, Cutlander
and Triten variants plus a revised Colt
coming months.

The reswpent Japanese brand's sales are up
20 per cent iIn Avstralia so far s vear, wath
FL372 sales representing the former Adeluds
car-maker s best ever first-halfl sales result

“We are expecting to aclueve more than
double this number for the vear” sud
pew Mitsubashi Motors Austrabia Limuted
prestdent and CEO. Masatuko Takahashi, at
the ASX launch late last week

“The market is strong ... and we are in
very good chape

Mizubeht currently hes seventh m the
Australian sales pecking order, with a 6.1
miarkrt share —up from 5.9 per cent at the md-
powmt of 2000 and right belind Nissan on 62
per cent — and the ASX Taby 5LV 15 certun 1o
add sapnaficant mevemental sabes vohume

The compamy says strong demand mn
Europe and Japan and the lack of a diesel-
auto combmation 15 expected 1o Lot sales
of the ASX to abowt 350 a month this vear

However, while fresr supplies of the all-
new mode]l next vear should merease ASX
sales o upwards of 500 per month — whach
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cxuates to about 10 per cent of the brand's
total sales forecast for this year — Mitsubishi
adnuts the ASX's success conld come at the
expense of sales canmbalisation of ifs own
Lancer Sportback hatch by as many as 100
vehicles 3 month

Whle the ASX goes on sale from August
| with a stamog poce of $25.990 ($4000
upsiream of the Lancer’s 521990 entry
poce), Mitsubishi believes 15 mud-size
Challenger and Pajero SUVS and even the
‘vompact Owmlandsr seven-$eal Crossover,
which 15 currently pnoed from $33.240, will
not be affecied by the A SN — Mirsubichi s first
diesel-engmed “passenger velucle because
they are stignificantly more spacious

“The all-pew ASX will provide a logical
brdge between our popular Lancer and
Outlander lme-ups, and énswre all our
Mitsubishi customers have an even greater
range of velucles to choose from,” sad My
Takahashs, a 27-year Mitsubishi veteran who
has spent the past five vears at MMAL.

“Significantly, the ASX will emable us
fo compets m the new, fst-growmg rwo-

Masahlko Takahash| with the ASYE

miroduce 2 2WD Outlander priced below
£30,000 soon after the 45X s official release
I August

In the meantune, it savs the five-seat ASX
has the twin targets of aftracting customers
from both light and small sired passenger car
models — which are expected fo compnise 30
per cent of its sales — and nival sub-compact
5UVs hike Nissan's facelified Duahs and
Hyundai's new ix35

Mitsubishi believes the ASX hac strong
potential m the COMpPact CIOSSOVEr Segment
because sub-compact models with éngines
spialler than 24 ltres are belund the
continued growth im Australia’s largest SUV
siles category.

It forecasts that if demand for modsls
Like the Dumahs 35 and Volkswagen's
Tiguan contimues, fotal sub-compact sales
could reach 100,000 mn the next five years
This year, sales of sub-compact SUWVs have
averaged about 2000 sales per moath — up
from about 300 per month five vears ago

“The sub-compact SUV segment 5
nowhere near mange —it's aramdly emergmg



wheel drive compact SUV market segment,
and allow us o aftract new costomers 1o the
Mitsubishd brand ™

To that end, Mitsubish: also plans to

market,” said MMAL product planming chaef
Clns Maxsted, who added that uyers are

coming from all velcle segments
Contirued next page
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Mr Macsted said the ASX bhurred the line
between small passenger cars and SUVs
better than any model before i, allowmg
it to amract buvers from both the female-
dosnimated hight and small car segments and
the male-dominated compact SUV class

Nammally, he sad sub-compact SUV
Customers are younger than compact STV
buyers, with 45 1o 49-vear-olds accountmg
for most compact SUV sales and 30 to
34-year-olds bemng the largest age group
among sub-compact SUV purchasers

“The ASX remains true to the (£X) concept.
whach & not always the case, and will appeal
to active people who want the best of both
workts — the Bedbidity of an SUV and combon
of a passenger car,” saud Mr Masted

“It also has a strategic role o play to

1 §-litre narbo-diese] engine would likely be
firted next 1o the petrol-only Lancer small
car, which along with the Outlander is based
on Mitsubish s G5 small-car platfiorm — but

refain people who mght - ' . | prrhaps not unhl the next

otherwise leap from the | :.'ds:-chT SG'I.'IMIIiG. generation

Lancer fo anotber brand, = o0 guo q:g “ASX already shares 2 lot

thereby keeping them with - 3 gosa SKTLWI '54.';! of techaology with Lancer

the Mitsubishi brand . Coit Uﬁ'ﬂi'fl!‘ Sept | 20 Outlandes, bur there’s
Mitsubishi EXPECE 7 Trinon Club Cab Sept | 90 fim plan for it and the

entry-level YWD vanants o cowrent Lamcer s already

to account for a donunant 65 per cent of
all ASX sales in Auvstralia, with nud-range
AWD models representng 25 per cent of the
mux and flagship Aspire vanants forecast to
comprise 10 per cent of sales.

It expects the mameal-only diesel models
to account for jiest 10 per cent of ASX sales,
unti] Mitsobishi develops a conventional
automan: (rather than a CVT, as with the
petrol ASX) mn about 18 months.

Mr Maxsted sad the ASX's beand-new

well into ifs hfecycle,” he said

A smaller-capacity | &-litre petrol version
of the ASX fined with foel-saving dle-
stop technology, 18 avalable mn Evrope and
Japan, where it s known as the EVE, b
wall oot be itroduced here

Alsy doe on sale here i the second half of
2010 15 an upgraded verson of Mitsubechs's
smallest model, the slow-selling Colt light
car, in what should be the final npdate of the
brand’s Japanese-onented B-sepment mode]

before it is replaced by the new “Global |
Soall” model

The lamer is nomowed to be under
co-development with PSA Peugeot Citroen |
and wall be produced i Thailand from 3013,
but for now the Colt will ger a Japanese- -
sourced (rather than FEuropean) sax-step
CWVT pearbox featunng a conventional floor- -
mpimted gearshifter instead of the cument |
Colt's cohmmn-shifter

As a result. the revised Colf 15 expected o1
offer more mamstream appeal. potentially
alforving MMIAL 10 either improve the Colt's |
value aquation of “recoup some of the losses™
and “get the Colt back into the black™

“Colt 15 not performung in a big market |
.. s mot a really profitable car, o0 we:
can’t support it the way we'd hike to,” sad |
Mr Maxsted who described the Colt as 3
“problem child”
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